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Winning hearts _ . U[]BT ll
and minds / '
of consumers

MAKING WAVES Brand positioning contributes to business certainty in an ambiguous :
economy. A well-positioned brand means businesses must strive to live up to Bft’ﬂkfl!fll
consumer demands. And when superbrand status is attained, it is an indication that .

these companies have secured an unshakeable trust in their brand. The sixth edition

of Superbrands in Malaysia paid tribute to some of the country’s most valuable

consumer brands. Here, we look at some of Malaysia's most popular brands.
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vegetables so that the produce @an
"breathe” and thus remain freshand
crisp longer than conventional con-
tainers.

Then there is the GoFlex! con-
tainers, which are collapsible and
expendable, fold flat and take up
minimum storage space.

Meanwhile, the One Touch Can-
isterisa top-selling itemin Malaysia
that allows food to stay fresh, and
only requires one touch on its seal
to ensure that itis airtight.

“What makes our brand success-
fulin Malaysia is the fact that the
products give customers peace of
mind,” said Wong.

The Tupperware quality lies in its
research and development, and in
its moulds. Each product hasits own mould, which
take between two and three years to develop.

Tupperware's mission in Malaysia is to educate,
enlightenand empower women by offering them
the opportunity to start their own business.

The 60-year old company has seen excellent
growth on Malaysian soil for 45 years. Last year,
the market here generated at least RM50 million

idyouknow that Tupperware
D\s\istedas one of the greatest "

inventions of the 20th Cen- What makes
tury by the Guinness World our brand
Records? (i

With a three-year period to take i
products from concept to market,
it's no wonder that Tupperware
promises reliability and top-notch
quality.

“Tupperware is a brand icon. We
provide products that really work,”
said David Wong, Tupperware
Brands Corporation area vice-pres-
ident for South East Markets.

With the tagline "Simply good
living solutions”, Tupperware prod-
ucts are aesthetically pleasing, with
intelligent designs for functional
and reliable products.

“Everybody needs Tupperware. Our products
are always relevant,” he added

Its innovative products include the FridgeSmart
range, developed in collaboration with the Post-
harvest Department at the University of Florida.

The product is designed with a spedial venting
system, with two valves for different fruits and

succes:

the
fact that the
products give

customers peace

of mind”

David Wong
Tupperware Brands
Corp
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Trust in Tupperware

STAYING RELEVANT Brand soldiers on with mission to educate and empower

in sales. This is a clear indication of the trust
Malaysians have in Tupperware.

Tupperware is an award-winning brand, having
won numerous accolades for design excellence.

Its products are displayed in the Museum of
Modern Art in New York, the Centre Pompidouin
Paris, the Design Museum of London and the
Smithsonian Institution in Washington

The company is committed to sustainability,
offering solutions to disposable products and
other plastic containers. “We want to encourage
more Malaysians to reduce their dependency on
disposable plastic bags and styrofoam boxes, and
shift to reusable containers,” said Wong.

Under its corporate sodal responsibility ini-
tiatives, Tupperware Brands Malaysia conducts
fundraising efforts for various causes.

As it moves into the future, Tupperware is
committed to ensuring that its products are in
every home and kitchen in Malaysia.

This year, it launched an innovative water fil-
tration system using nanotechnology to provide
cleanand healthy drinking water.

“We are constantly innovating and next year, we
plan to launch four or five new products. We also
aim to be the direct seller of choice and we are
confident of our growth in the next year."

Iperbran
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Blackmores keeps up passion - ll[]B['hTﬂﬂ
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Strong focus
on quality
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= Safely made from nontoxic, food grade materials +  Ecofriendly

*  Innovative +  Lifetime warranty
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